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UK Councilfor

Child Internet
Safety (UKCCIS)

www.education.gov.uk/ukccis/

Chaired by Ministers from

the Department for Education
and the Home Office, UKCCIS
brings together over 180
organisations and individuals
from government, industry, law
enforcement, academia and
charities to work in partnership
to help keep children and
young people safe online.

Members include the BBC,
CEOP, Childnet, Facebook,
IWF, London School of
Economics, Moshi Monsters,
Ofcom, UK Safer Internet
Centre, TalkTalk and Vodafone.

Key UKCCIS achievements
since 2008 include:

The four main fixed line
Internet Service Providers
(ISPs), BT, Sky, TalkTalk
and Virgin, published

a code of practice in
October 2011, which will
see all new customers
making an active choice
about Parental Controls
by October 2012

Ministers have chaired
roundtables to help
progress active choice
for computer, mobile
and tablet users, such
as Parental Control apps
and in-store promotions
of e-safety messages

The Child Exploitation and
Online Protection (CEOP)
Centre has led on the
creation of UKCCIS advice
on child internet safety

There has been widespread
support for Safer Internet
Day every year
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Childnet announced the
winners of its 2012 film
competition at the British Film
Institute in July 2012. Marwood
School (Barnstaple) won the
primary school category with its
illustrated film about teaching
grandma to shop online, while
Sandbach High School’s film
about how technology connects

the world led the secondary

school entries.
http://childnet.com/film-winning/

Launched in June 2011, more
than 250 million people around
the world now have access

to Google+ to connect with
friends and family. Google has
since launched Google+ for
tablets and Google+ Events.
www.google.com

The GSMA’'s Mobile Education
initiative aims to accelerate

the adoption of mobile education
solutions, particularly
mobile-enabled portable devices
like e-Readers and tablets,

in mainstream education settings.
www.gsma.com/
connectedliving/meducation/




Vodafone
Digital Parenting

12

Tom Smith

take place in Brussels, drawing attention

from the tech industry, politicians and
gifted coders from 11 countries across the
globe. Its purpose was simple: to encourage the
development of tools, websites and applications
that enhance a child’s creativity or safety online
and to involve young people in the process.

Whatisa
hackathon?

A hackathon (a hacking marathon) is an
event in which computer programmers work

J une 2012 saw the second EUhackathon

together intensively (e.g. non-stop for 24
hours) on the development of new software.
Companies like Facebook, Foursquare and
Google often run staff hackathons to
encourage product innovation.

The event’s tagline, ‘hack4kids’, resonated
with the hackers, sponsors and organisers —
with everyone acknowledging the importance
of helping the younger generation to interact
with technology in a positive way.

With the European Parliament just a few blocks
away, the bringing together of the old guard

— the parliamentarians and legislators — and the
new guard —the coders and developers — was
possible. A visit and speech of encouragement
from Neelie Kroes, Vice President of the
European Commission responsible for the
Digital Agenda, and the incentive of a €5,000
prize spurred on the 39 coders to get their
projects completed and presented to the jury
within their 24-hour deadline.

Bath University student Tom Smith, who spent
six months working at Vodafone, was in Brussels
to witness the 24-hour hacking marathon.

. —

| Above: The winning teams

Right: Neelie Kroes,
Vice President of the
European Commission,
with Team SchoolpARTy

“Imso pleased you are hacking
tomake abetterinternet
forkids. We are supporting
you and | look forward to seeing
your innovations.”

Neelie Kroes, Vice President of
the European Commission responsible
for the Digital Agenda

24 hours and counting...

Event organiser Caroline de Cock kicked off
the EUhackathon early on 20 June and the
11 teams and three individuals quickly set to
work, clearly enjoying the spirit of the event.
The competitors (aged between 18 and 42)
were joined by 25, 12 to 15-year-olds,

eager to test and critique the projects, and
representatives from Vodafone, Orange,
Google and Facebook were also on hand
to give their expert advice and support.

Coders in the ‘creativity’ track came up

with a range of ideas, from interactive games
that encourage content creation through
applications that enable kids to develop
quizzes using Wikipedia data to an interactive
projected piano that utilises Microsoft’s Kinect
hardware to encourage children to interact
with technology. All the ‘creativity’ projects
aimed to get children more engaged with the
digital world by providing them with a firm
foundation of knowledge and experience
from an early age.

——

The ‘safety’ track was a fiercely-contested
battle. Projects included a chat app that
enables kids to converse confidentially and
anonymously with counsellors via a Web
browser, an app that uses Bluetooth to help
parents control content for kids and a bullying
application that enables teachers to analyse
students’ messages about their thoughts and
feelings so that they can intervene with bullying
issues early on.

At 13:30 on 21 June, the EUhackathon came
to an end. Although not all the projects were
fully developed, this was in no means due to a
lack of effort and skill, rather it was a testament
to the scale and ambition of the participants’
ideas. Each team took to the stage for a
five-minute pitch to the audience and jury,
which was split into ‘the experts’ and ‘the
users’. The expert judges, including
representatives from Vodafone, Orange,
Facebook, Google, European Schoolnet,
Insafe, Missing Children Europe and eNACSO,
accounted for two-thirds of the overall score
while the users’ jury, made up of the 25
children in attendance throughout the
competition and their teacher, accounted

for the remaining third.




Hacktastic!
Thewinners arerevealed

Later, the event moved to the European
Parliament for the awards ceremony,

with the trophies and €5,000 prize being
presented by MEP Sabine Verheyen, MEP
Rdéza Maria Gréfin von Thun und Hohenstein,
MEP Sean Kelly and MEP Petru Luhan.

The ‘creativity’ track was won by Team Water,
made up of Noora Vainio, Matti Nelimarkka
and Nyyti Kinnunen from Finland, who
decided to instil the foundations of
programming in children from an early age.
Their tool to make coding for kids easier

in a browser-based setting was both positive
and well-executed, utilising Waterbear,

an existing toolkit for creating drag-and-drop
programming languages. The team
emphasised in their pitch to the jury that
‘coding should be both easy and fun for kids'.

Team Bodoques from Spain and Italy triumphed
in the ‘safety’ track. Luca Chiarandini, Diego
Saez-Trumper and Eduardo Graells created

a ‘Red Eye Tool’ that worked on two levels —
as a browser plug-in to aid children in Web
browsing and as a tool to classify content

and analyse children’s behaviour on the Web.

Left: EUhackathon participants
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fop: Tom Smith and Team
KaringKoalas

Middle and right
EUhackathon participants

The idea focused on giving children a set
time period to surf the Web with their allotted
time increasing or decreasing depending

on the sites they visited — visiting a ‘bad’

site would make their time tick away quicker,
visiting a ‘good’ site, such as Wikipedia,
would give them more time. The plug-in also
promised crowdsourcing aspects, whereby
parents’ views and opinions about sites could
be shared in an online community.

“Wewanted todevelop
asystemthat enableskids
to navigate the internet safely
but not prohibit theirusage.”
Team Bodoques

Codingis ourfuture

The message from the EUhackathon 2012

is clear: the issues of child creativity and
safety online are important and the technology
industry and policymakers want to see
innovative technical solutions in these areas.

Involving young people in the judging
process was particularly useful and,

while the ideas developed at the event may
not all be feasible, they can be considered
a useful catalyst for further consideration
and discussion. It was certainly a thought-
provoking 24 hours in Brussels. M

5~

Bluetooth

A way of exchanging data over short
distances between mobile devices.

Browser

Allows access to the Web (e.g. Google
Chrome or Internet Explorer).

Crowdsourcing

A way of outsourcing tasks to a group
of people online.

Draganddrop

Where a virtual object is selected and moved
to a different location.

A set of software components that add
capabilities to a larger software application
(e.g. a video plug-in in a Web browser).

Turnto page 34tolearn
more about the benefits
of teachingkids to code.

For more information, visit: http://2012.euhackathon.eu
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EXPERT VIEW

Tony Neate

Following a 30-year police career,

Tony Neate is now the CEO of Get Safe
Online, the UK’s leading source of
information on protection against fraud,
identity theft, viruses and many other
problems encountered online.

www.getsafeonline.org

ith nine out of ten children (91%)
aged 5-15 living in a household
with internet access and 41% of
12 to 15-year-olds now in possession of a
smartphone, the need for young people to
be aware of how to conduct themselves safely
and securely online has never been greater.

Online viruses, hacking, spam emails and
‘phishing’ scams are just a few of the potential
security threats that parents need to be aware
of. While this may sound worrying, this
shouldn’t deter families from getting online
and enjoying the many benefits the internet
and other technologies offer.

Understanding the risks, spotting the warning
signs and knowing how to act are the best
ways to protect your child online.

Get Safe Online

Get Safe Online is a joint partnership
between the UK Government, law
enforcement, leading businesses and
the public sector. It aims to provide
computer users and small businesses
with free, independent, user-friendly
advice that will allow them to use the
internet confidently, safely and securely.
www.getsafeonline.org

What are the potential
risks for families
and children?

Now that Web-enabled

smartphones mean we

can be online 24/7, we are

spending more time and

money on the Web.

This, of course, attracts

the attention of fraudsters

and cyber-criminals who are
constantly developing new ways to
make money and target the vulnerable.

The potential risks for families are no different
to that of any other Web user. Often, the main
concern for parents is that they are not always
as familiar with certain aspects of the Web as
their children, making it difficult to understand
what they do online or how best to protect
them. Young people who have grown up with
the internet are so comfortable with it they are
sometimes a little too relaxed and open with
what they share and how they behave online.

To this end, we all need to be savvy digital
citizens —and if, as a parent, you can say this
about yourself, you're most of the way there in

being able to help your children to be the same.

The key online security risks include:

- Spyware infecting your computer
so someone can steal your identity

- Getting ripped off, having your
identity stolen and falling for scams

- Pop-ups and viruses messing up
your computer

- Someone taking over your computer
and using it to target other people
with things like spam and viruses

- Being hit with spam and scam emails
- Having your wireless network hacked

- Someone using email or chat to bully,
con or cheat you

- Being conned into visiting fake
websites and handing over personal
information

There’s alot at stake here — your
family’s privacy, time, money and
even reputation — so it's better to
pre-empt these issues rather
than try to resolve them when
it's too late.

Whatcanldo?

Firstly, taking action to protect
the computers, mobile phones
and other devices used by your
family can dramatically minimise the
risk of you or your children falling victim
to fraudsters. You can do this easily by:

Installing anti-virus software, anti-
spyware software and a firewall

Updating your operating system
(e.g. Microsoft Windows or Apple OS)

Using up-to-date applications, such
as your Web browser (e.g. Chrome
or Safari)

Encrypting your wireless internet
network

Not clicking on spam emails or text
messages and blocking them if you can

The Get Safe Online website at
www.getsafeonline.org provides simple,
step-by-step advice on each of

these measures.

Secondly, it's important to talk to your child
about being safe online, taking them through
the potential risks and what they mean. This
includes not just your home PC, but anywhere
where internet access is involved, including
mobile phones and games consoles. Be sure
to listen to your child and answer any questions
they may have — but don’t be afraid to ask your
own questions back to get a sense of what
they are getting up to online and understand
any potential risks.

Thirdly, your children need to be aware that
what they do, share and how they behave
online is just as important as having the latest
security software. Increasingly, online criminals
are relying on forms of ‘social engineering’ —in
other words, using ‘clever’ tricks to encourage
people to hand over personal or financial
details for a seemingly legitimate reason.



Being careful online involves things like:

Using strong passwords (i.e. containing
a combination of upper and lower

case letters, numbers and symbols
such as # or *)

Not giving away too much personal
information on blogs and social
networking sites

Not opening email attachments or
clicking on instant messages from
people you don’t know

Being aware of and knowing how
to spot scams

Simple measures — such as helping younger
children to create a strong, but fun, password
for their computer games — will go a long

way in building the right attitude and sense

of vigilance required to stay safe online.

Do smartphonesbring
any newrisks?

As technology evolves, so do the methods
cyber-criminals are using to target us.
So, we always have to stay a step ahead.

Today, a growing threat is the increasing volume
of malicious software (malware) being used by
fraudsters to target smartphone users. More
and more young people are using these mobile
devices to access the internet — for social
networking, downloading apps and games and,
for older children, online banking or shopping.

Smartphones hold an abundance of personal
and financial data so, in the event that it is lost
or stolen, making sure your child secures their
handset with a PIN or password is crucial.

Fraudsters have also begun using online
app stores to lure smartphone users into
downloading ‘rogue apps’ that can take
control of phones, giving criminals

free reign to make calls,

send and intercept SMS and

voicemail messages, and

browse and download online

content. This also gives them

access to all personal and

payment data stored on the

phone. It's important to make

your child aware of the risks associated with
‘rogue apps’ and what checks they should
make before downloading them.

Jargonbuster
Rogue app

A ‘rogue app’ is a piece of malicious
software (malware) disguised as a mobile
Web application (popularly known as an

‘app’). Available via app stores, they might be
disguised as ‘free levels’ to legitimate online
games or even as security tools, but when
you download the app, you also download
the malware.

Taketimeout

The only way to protect your family is to

take responsibility for your own security and
empower your child to take responsibility for
theirs. Although we may feel we don't have
time for this, taking preventive measures today
will save you a great deal of trouble or worry

in the long term.
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Get Safe
OnlineTips

WATCH

...your child’s website history and
consider keeping the family computer
in a common area so you can keep

an eye on internet activity

...mobile phone bills and activity

for your child’s mobile phone -
unexplained charges, rapid battery
loss and unfamiliar applications can
be warning signs of malicious software

CHECK

...your child’s passwords are
strong, containing a combination
of upper and lower case letters,
numbers and symbols

...that phone bills are consistent with the
agreed-upon monthly rate and do not
include things like additional downloads

DISCUSS

...not giving out personal information
to people or organisations they

are not familiar with - just like they
wouldn’t in person

...how to surf smartly - for example,
always checking reviews and ratings
before downloading a new app on
their mobile or buying goods from
an online retailer

USefulwebS|tes

www.childnet.com
www.getsafeonline.org

www.getsafeonline.org/media/
GetSafeOnline_RoughGuide.pdf
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While having a maobile
Mmeans young people
can easily stay in
touch and get help

in emergencies, some
parents are concerned
about the potential
health effects

of mobile phones.

he majority of scientific opinion,
I supported by the World Health
Organization (WHO), is that, from the
research undertaken to date, there is no
clear evidence that mobile phones or base
stations present adverse risks to human
health — and that there is no evidence that
children are at special risk.

However, with the likelihood of today’s
younger population using mobile phones
over a longer period, the WHO has identified
further research into the use of mobiles by
children of different ages as a priority and
further research into use by children and
long-term use is underway.

Vodafone closely monitors the results of
such research and the views of organisations
such as the WHO.

To help parents make an informed decision
about their children’s mobile use, Vodafone
provides information and advice from the
WHO and its linked organisations at
www.vodafone.com/sustainability

You might also want to visit the WHO
website at www.who.int/en where you'll
find guidance about how to limit your
exposure to radio frequency (RF) from
mobiles, such as using a hands-free device,
limiting the number or length of calls and
texting rather than calling. ™

Did you know?

One in four teenage
drivers in the US say
they have texted while
behind the wheel

(Source: Pew Internet
November 2009)

Driving
and
phones _

If 0, it’s vital that they understand it’s illegal to drive a vehicle or ride a motorbike while

I s your son or daughter learning to drive? Perhaps they have already passed their test?
using a handheld mobile phone or other portable device.

Using a phone when driving increases the risk of having an accident. Research by the
Royal Society for the Prevention of Accidents (RoSPA) shows that drivers who use a
handheld or hands-free mobile phone are less aware of what’s happening on the road
around them, fail to see road signs and take longer to brake and stop.

If your child decides to use a hands-free mobile phone while they’re driving, it’s crucial
that you remind them about the following:

-> Even hands-free conversations cause distraction

- Thelongerthe call, the greater the distraction-keep calls short
-> Emotional or complex calls increase therisk of an accident

-> Letmessages go through to voicemail

-> Never send orread text messages

- Encourage friendsto dothe same
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Arevyoua

pro essional
involvedin
digital safety?

hen Vodafone launched
Digital Parenting in late
2010, it took a bold step.

A traditional magazine might seem
an unusual medium considering the
high-tech subject matter. .. but there
was method to our madness. We
knew that many parents stil like to
receive printed information and
advice (they like the portability,

ease of use and ‘flickability’) and

we also wanted to produce free
materials that teachers and other
professionals could physically

hand over to families. In addition,
the magazine could be used to
complement and drive traffic to the
existing Vodafone parents’ website
(www.vodafone.com/parents).

Working with Vodafone to
distribute the magazine to parents
through ‘turn to’ professionals, we
knew we'd hit a nerve when the

The stats

Vicki Shotbolt of The Parent Zone examines

the reaction to the firstissue of Digital
Parenting and provides some insight into

how ‘turn to’ professionals could use the

initial print run of 10,000 ran

out within days of publication.
Following huge demand, we
eventually distributed 250,000
copies of the magazine and this
year, that figure will be even higher.

Little did we know back in 2010 that
Digital Parenting would be used in
so many different and creative ways
by teachers, police officers, social
workers and other professionals
involved with digital safety. The
magazine has been given out at
school parents’ evenings, training
programmes for carers,

e-safety workshops run

by community liaison

officers and doctors’

surgeries, for

example.

One education

department even

organised a

‘Digital Parenting Day’ to get the
message across to the wider
community!

Shortly after the magazine was
published, we surveyed over a
thousand parents and a hundred
professionals to gauge their
reaction and assess its impact.
The feedback was extremely
positive and has helped to shape
this second issue.

If you work with children and
young people and are considering
how you can make the most of
Digital Parenting, here’s
a little inspiration from
SOMeE previous recipients.
We look forward to hearing
about how you use the
magazine this year! M

new magazine to reach families.

“It covers everything.

It’s thought-provoking for
parents... and it’s practical.”
Representative of a Local
Safeguarding Children’s Board

“The magazine form is very
appealing to parents... something
they can pick up and flick through
as well as read from cover to cover.”
ICT and e-Learning Director

“What a brilliant piece of information.
You have managed to cover nearly
every angle of the digital world and
| am sure that we will use much of
the information enclosed.”

Parent

“Really impressed... It’s easy to
read with many excellent pieces
of advice.”

Primary School Governor

93%

of parents and 98%

of professionals would
like to continue to receive
the magazine

88%

of professionals thought
it was better than other
e-safety resources they
had come across

80%

of parents had read all
or part of Digital Parenting
and most had also given

79%

of parents reported being
more knowledgeable as a
result of reading

the magazine

60%

of parents had done
something as a result

of reading the magazine,
such as talking to their

Case studies

Digital Parenting

Digital

Parenting

Digital Parenting

it to others to read

Digital Parenting

We’d love to know how you use this second edition of Digital Parenting and hear
any feedback you might have - please email us at: feedback@theparentzone.co.uk

children and installing
Parental Controls

Digital
Parenting
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Jargonbuster

Access control/filter

A bar that is put in place by e.g. an internet or mobile provider
to prevent access to certain content

Application (app)

A piece of software, often designed to run on smartphones
and other mobile devices

BBM (BlackBerry Messenger)

A free instant messaging app available on BlackBerry devices

Bluetooth

A way of exchanging data over short distances between
mobile devices

Browser
Allows access to the Web (e.g. Google Chrome or Internet Explorer)

Cloud computing

Software services and applications that are provided via the internet
rather than installed on your computer (e.g. iCloud)

Coding

Another word for computer programming

Cookie

A piece of text stored on your computer by a Web browser that
remembers information about you, such as websites you've visited

Crowdsourcing
A way of outsourcing tasks to a group of people online

Cyberlocker

A third party service for storing and sharing files, such as documents
or music

Digital footprint
The trail you leave from digital activities and interactions, such as
Web searches and uploaded photos

Draganddrop

Where a virtual object is selected and moved to a different location

Geo-tagging
Where geographical identification data is added to things like photos
or online messages via a GPS device, such as a smartphone

GPS (Global Positioning System)

A global navigation satellite system used for things
like in-car navigation

Hackathon

A ‘hacking marathon’ during which computer programmers work
together intensively (e.g. non-stop for 24 hours) on the development
of new software

IMEI (International Mobile Equipment Identity)

A unique number on your mobile, usually printed inside
the battery compartment



In-app purchase

Additional content and
features available for purchase
once you're using an app

IP address (Internet Protocol address)

A unique number that identifies where you're accessing
the internet from

Malware
Malicious software, such as viruses and worms, that infiltrates computers

MP3

MPEG-1 Audio Layer 3 — a common format for digital music files

Peer-to-peer (P2P)

A network on which users can share files, such as music

Phishing
Unsolicited emails or texts sent in an attempt to get personal
information (e.g. passwords and credit card details) from you

PIN (Personal Identification Number)
A way of locking your mobile and other devices

Plug-in
A set of software components that add capabilities to a larger
software application (e.g. a video plug-in in a Web browser)

Various sources, including: www.wikipedia.org.uk
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Premium rate (or phone-paid service)

A paid mobile service (e.g. ringtone downloads or competition
entries)

Rogue app

A piece of malicious software disguised as a mobile Web application

Spam

Unsolicited email or text messages

Spyware
A type of malicious software that collects information about you
without your knowledge

Streamripping app

A way of saving MP3 files from streamed
music on the internet on to a computer

Tablet

A mobile computer, such as the iPad
or Samsung Galaxy Tab

Tag

A way of assigning a piece of information
or an image to a particular person

Wi-Fi

Broadband without wires

—

For a more detailed jargonbuster, go to: www.vodafone.com/parents/jargonbuster
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Corning Incorporated video
www.youtube.com/watch?v=jZkHpNnXLBO

Canweteach ourkidsto code?

‘A manifesto for teaching computer science

in the 21st century’

The Guardian (31 March 2012)
www.guardian.co.uk/education/2012/mar/31/manifesto-
teaching-ict-education-minister

The mobile app revolution

‘Infographic: Mobile statistics, stats & facts 2011’
Digital Buzz (4 April 2011)
www.digitalbuzzblog.com/2011-mobile-statistics-stats-
facts-marketing-infographic/

‘Apple App Store reaches new content milestone
at 600,000 iOS apps’

Mobile Marketing Watch (26 April 2012)
www.mobilemarketingwatch.com/apple-app-store-reaches
-new-content-milestone-at-600000-ios-apps-22644/#
‘WWDC 2012: Apple unveils iOS6 and Retina
MacBook Pro - video’

The Guardian (12 June 2012)
www.guardian.co.uk/technology/video/2012/jun/12/
wwdc-2012-apple-ios6-retina-macbook-pro-video

‘Intel sees 15 billion devices on the cloud by 2015’
Information Week (11 May 2011)
www.informationweek.com/hardware/processors/
intel-sees-15-billion-devices-on-the-clo/229500066

‘Nearly half of all early teens have a smartphone,
says Ofcom’

Marketing (4 August 2011)
www.marketingmagazine.co.uk/news/1083463/
Nearly-half-early-teens-smartphone-says-Ofcom/

Common Sense Media website
www.commonsensemedia.org/

Staying in control of mobile costs:
Astep-by-step guide

‘Children and parents: media use and

attitudes report’

Ofcom (25 October 2011)
http://stakeholders.ofcom.org.uk/binaries/research/
media-literacy/oct2011/Children_and_parents.pdf

‘Shopper’s checklist’

UK Safer Internet Centre
www.saferinternet.org.uk

PhonepayPlus website
www.phonepayplus.org.uk/

PhoneBrain website

www.phonebrain.org.uk/

‘Apple’s App Store downloads top 25 billion’
Apple press release (5 March 2012)
www.apple.com/pr/library/2012/03/05Apples-App-
Store-Downloads-Top-25-Billion.html

Digital privacy

‘Children and parents: media use and
attitudes report’

Ofcom (25 October 2011)
http://stakeholders.ofcom.org.uk/binaries/research/
media-literacy/oct2011/Children_and_parents.pdf

“Ithas one thingthat everyone
uses...BBM”

‘Communications Market Report’

Ofcom (4 August 2011)
http://stakeholders.ofcom.org.uk/market-data-research/
market-data/communications-market-reports/cmr11/

What happens when toddlers
zone outwithaniPad?

‘What happens when toddlers zone

out with an iPad?’

Wall Street Journal (22 May 2012)
http://online.wsj.com/article/SB1000142405270230436
3104577391813961853988.html

Digital Parenting...
from Aberdeen to Auckland

‘Virtual presence akin to physical for kids’
Swinburne University of Technology press release

(25 February 2011)
www.swinburne.edu.au/chancellery/mediacentre/alumni/
news/2011/02/virtual-presence-akin-to-physical-for-kids

Digital grandparenting
Grandparents Plus website
www.grandparentsplus.org.uk/

‘Communications Market Report’

Ofcom (18 July 2012)
http://stakeholders.ofcom.org.uk/market-data-research/
market-data/communications-market-reports/cmr12/
The Grandparents’ Association website
www.grandparents-association.org.uk/

Children, internet, pornography -

an explosive mix of words

EU Kids Online study
www2.Ise.ac.uk/media@Ise/research/EUKidsOnline/
Home.aspx



How are young people affected
by sexualimagesin the media?

‘Sexualisation of Young People Review’

Dr Linda Papadopoulos (February 2010)
http:/media.education.gov.uk/assets/files/pdf/s/
sexualisation%200f%20young%20people%20review.pdf

Young people and pornography
‘Men ‘worried’ about heavy internet porn use’
BBC Radio 1 Newsbeat (21 April 2011)
www.bbc.co.uk/newsbeat/12918531

Ilegal content: What is being

done aboutit?

IWF Annual and Charity Report 2010
www.iwf.org.uk/assets/media/annual-reports/
Internet%20Watch%20Foundation%20Annual%20
Report%202010%20web.pdf

INHOPE website

www.inhope.org

GSMA website
www.gsmworld.com/mobilealliance

‘International strategy launched’,

IWF press release
http://www.iwf.org.uk/about-iwf/news/post/328-
international-strategy-launched

Online sexual grooming

EU Kids Online study
www2.Ise.ac.uk/media@Ise/research/EUKidsOnline/
Home.aspx

Reporting online concerns

IWF website
www.iwf.org.uk

“It’s about core parenting skills -
online and offline”

Chartered Institute of Marketing study (6 June 2012)
www.cim.co.uk/Home.aspx

‘Letter to Reg Bailey following his review

of the commercialisation and sexualisation
of childhood’

Number 10 website (6 June 2011)
www.number10.gov.uk/news/letter-to-reg-bailey-
following-his-review-of-the-commercialisation-and-
sexualisation-of-childhood/

Sexting: Factorfiction?

‘Talking about sexting’

Common Sense Media (19 November 2010)
www.commonsensemedia.org/advice-for-parents/
talking-about-sexting

‘Sexting driven by peer pressure’
University of Melbourne press release (30 September 2011)
http:/newsroom.melbourne.edu/news/n-644

‘Sex and tech: Results from a survey of teens

and young adults’

The National Campaign to Prevent Teen and Unplanned
Pregnancy and Cosmogirl.com survey (2008)
www.thenationalcampaign.org/sextech/PDF/
SexTech_Summary.pdf

‘Concerns about teen sexting overblown,
according to new UNH research’

University of New Hampshire press release

(5 December 2011)
www.unh.edu/news/cj_nr/2011/dec/lw05sexting.cfm

‘Truth of sexting amongst UK teens’
Beatbullying press release (4 August 2009)
www.beatbullying.org/dox/media-centre/press-
releases/press-release-040809.html

‘Teens and Sexting’

Pew Internet & American Life Project press release
(15 December 2009)
www.pewinternet.org/Press-Releases/2009/
Teens-and-Sexting.aspx

‘Sexting’ from peers more concerning

than ‘stranger danger’ to young people warns
the NSPCC’

NSPCC press release (May 2012)
www.nspcc.org.uk/news-and-views/media-centre/
press-releases/2012/12-05-16-sexting-from-peers/
sexting-from-peers_wdn89458.html

‘Sexting in the USA’
Family Online Safety Institute report (date unknown)
www.fosi.org/downloads/resources/Sexting.pdf

‘National charity Family Lives finds that 67%
of parents feel they are best placed to talk
about ‘sexting’ but only 14% feel adequate
support is available’

Family Lives press release (16 October 2011)
http://familylives.org.uk/press-pr/statements/
mMum%E2%80%99s-word-when-it-comes-sexting

‘The true prevalence of “sexting™

Crimes Against Children Research Center (date unknown)
www.unh.edu/ccre/pdf/Sexting%20Fact%20Sheet%20
4_29_11.pdf

Teenagers and technology

‘Teenagers and technology’

The Guardian (16 July 2010)
www.guardian.co.uk/lifeandstyle/2010/jul/16/teenagers-
mobiles-facebook-social-networking

Tagged: The explosion
indigital photos
Cybersmart video
www.cybersmart.gov.au/tagged/

‘McAfee, Inc. survey reveals that despite recent
headlines, teens still share alarming amounts

of personal information with strangers online;
cyberbullying continues to affect teens’

McAfee press release (22 June 2010)
www.mcafee.com/us/about/news/2010/q2/20100622-
01.aspx

‘Making photo tagging easier’
Facebook blog (30 June 2011)
http://blog.facebook.com/blog.php?post=467145887130

‘Social Media, Social Life: How teens view
their digital lives’

Common Sense Media study (26 June 2012)
www.commonsensemedia.org/sites/default/files/
research/socialmediasociallife-final-061812.pdf

Facebook website
www.facebook.com

‘Teens and Sexting’

Pew Internet & American Life Project press release
(15 December 2009)
www.pewinternet.org/Press-Releases/2009/
Teens-and-Sexting.aspx

It’'sallaboutthedrama

‘Teens, kindness and cruelty on social
network sites’

Pew Internet & American Life Project press release
(9 November 2011)
http:/pewinternet.org/Press-Releases/2011/
Teens-and-social-media.aspx

‘The drama! Teen conflict, gossip and

bullying in networked publics’

Alice E. Marwick & Danah Boyd (12 September 2011)
http:/papers.ssrn.com/sol3/papers.cfm?abstract_
id=1926349

Cybermentors website
www.cybermentors.org.uk/
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Location, location, location

‘McAfee, Inc. survey reveals that despite recent
headlines, teens still share alarming amounts

of personal information with strangers online;
cyberbullying continues to affect teens’

McAfee press release (22 June 2010)
www.mcafee.com/us/about/news/2010/g2/20100622-
O1.aspx

Downloading and copyright

‘Music, film, TV and the internet:
A guide for parents and teachers’
Childnet
www.childnet.com/downloading/

Health &wellbeing

Young Minds website
www.youngminds.org.uk/

Games as alearningtool

‘Digital literacy campaign -

Michael Gove’s speech in full’

The Guardian (11 January 2012)
www.guardian.co.uk/education/2012/jan/11/
digital-literacy-michael-gove-speech

Teachers and technology

‘Pupils using social media to bully teachers’
NASUWT press release (date unknown)
http://www.nasuwt.org.uk/Whatsnew/NASUWTNews/
PressReleases/PupilsUsingSocialMediaToBullyTeachers

The big picture

European Commission website
http://ec.europa.eu/information_society/activities/
social_networking/eu_action/selfreg/index_en.htm

‘Digital agenda: Coalition of top tech & media
companies to make internet better place for

our kids’

European Commission press release (1 December 2011)
http://europa.eu/rapid/pressReleasesAction.do?referen
ce=IP/11/1485&format=HTML&aged=08&language=EN&
guiLanguage=en

Online security

‘Children and parents: media use and
attitudes report’

Ofcom (25 October 2011)
http://stakeholders.ofcom.org.uk/binaries/research/
media-literacy/oct2011/Children_and_parents.pdf

Mobiles and health

WHO website
www.who.int/en

Drivingand phones

‘Teens and distracted driving’

Pew Internet press release (16 November 2009)
http://www.pewinternet.org/Press-Releases/2009/
Teens-and-Distracted-Driving.aspx

RoSPA website

WWWw.rospa.com
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A selection of comments from Vodafone’s evaluation
of Digital Parenting Issue 1:

“A truly fantastic publication.
Top quality and exactly what my parents need.”

Primary School ICT Co-ordinator

“What a brilliant piece of information.
You have managed to cover nearly every angle
of the digital world and | am sure that we will
use much of the information enclosed.”

Parent

“Very informative.

| like the guides for setting up Parental Controls.”

Parent

“Extremely informative and accessible
to parents.”

Quality Assurance Officer, Safeguarding Children Board

“Good advice.
It made me rethink the rules we have regarding
Facebook and mobile phones.”

Parent

“Really impressed...
It's easy to read with many excellent pieces
of advice.”

School Governor

www.vodafone.com/parents
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