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INTERIM MANAGEMENT STATEMENT FORUMETER ENDED 31 DECEMBER 200

Key highlightsof the three month period ended 31 December 2007

¢ Groupevenue 0£9.2 billionan increasef 15.8% with organic growth 8f4%

b Europe:servicerevenue growth of 2@ for Europébusiness segmerservice revenue growth of 4.8%
messaging revenue 8% and data revenue 3p 34 all on an organic basis

b EMAPA: servimvenue growth of 484 reflecting acquisitions of India and Tuf@eganic giwth 0fl3.%%
b Group data revenue bp.68% with organic growth4df.5%

b Total @mmunicationproductscontributearoundl3% of Group revenue

Proportionate mobile customeadeof 252.3 million a81 December 200Tp10.8 million

¢ Srong growth imetcustomer additions &f0Omillion at Verizon Wireleswd service revenue growth of 14.4%

e 3l1millionDSL customesscr oss 11 markets following the acquisit
e Sitesharing agreement in ltaly and IT outsourciegragnt in India demonstrate ongoing drive for efficiency

¢ Creatiorof anindependent tower compamyindigo accelerate rolbut and tadeduce overall cost

o Vodafone reiteratélseincreaseaurrentyear outlookvhich itannouncedvithits haltyearlyresults

¢ Additionally the current year outlook, particularly for revenue, may benefit from exchange rate movements

Arun Sarin, Chief Exetive, oommented:

We have sustained sacent momentunin the third quarteexecuting on our strategic objectives in competitive
marketswith over 250 million proportionate custondeirsng strong growth in voice usage and data re\Wewsre
also maintainmpour rigorous focus on cesicross the Groyppositioning us well to sais our progresWe are
reiterating oucurrent yeaoutlook B
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GROUP REVIEW

Operating review
Quarter ended 31 Decembe

Group revenue 2007 2006 % change

£m £m £ Organic
Total revenue 9,163 7,915 15.8 4.4
Voice revenue 6,303 5,534 13.9 0.7
Messaging revenue 1,045 933 12.0 7.7
Data revenue 558 368 51.6 41.5
Fixed line revenue 474 398 19.1 6.7
Other service revenue 10 - _ _
Service reenue 8,390 7,233 16.0 4.2

Group revenueacreased b$5.8% to £.2billionandby4.4% on an organic basithe net impact of acquisitions and
disposals, principallindiaand Turkeycontributed 6.percentage pointfo revenue growtland exchange rate
movementgontributed a further&lpercentage poini€rganic total revenue growilas2.2%in the Europe regipn
whilstthe EMAPA regidelivered 13.8% on an organic basis

Organic voice revenue growth ofreéflectsustainedyrowth inoutgoing voice minutes offset by effective price
declinesas well athe expectedmpactoft he Gr oupzs Eur ope a moaming eegulatiamd pr i c €
the cancellation of top up fees in ItaBrganicala revenue growth remains strang15% driven byhetakeup of

handheld business devices and Vodafone Mobile Ceardsct

Group mobile customers in subsidiaries and joint ventures increédde@ntdlion at the end of the quarter from
210.4million at 30 Septemb2007. On a propastiate basithe closing customer base reacB&d.3million, with
10.8million proportionate mobile net additions in the quaftee. Group has 24xifllion 3G devices, which includes
20% othe European customer base.

Review of strategic objectives

The Group continues to focus on executing against its strategic objectives.

Revenue stimulation and cost reduction in Europe

The Groupzs focus in Europe is to drive additional
reduce the cost ba.

On an organic basigoice revenue for the quarter in Europe declined 2.2%,tg@timg voice revenuwdeclining
1.4 This wazrimarily due to the cancellation qgf tgp fees in ItalyAross Europeld.®o fall in effectiveutgoing
price per minmte has been offset by initiative stimulate additional usagi¢h 19.4% growth in totalutgoingvoice
usage, including.®6 growth on a per customer baSigianic rassaging revenue growth for the quarte 8
principally due to strong growthriessaging usage in Italy and thevbdte the totalumber of SMS messages sent
in the quartegrew over 30% year on yaehieved through the success of bundled offers

Organic servicevenue growth in the business segment, whpksents 2Z& of Ewpean service revenweas
4.8%4 helped by the strong growth in sales of handheld business devices and Vodafone Mobile Castiext cards,
Groupontinuesto benefit fronits market leading position

The Groupzs gramntesare well onctrciThe GGroymannounced a spear sitesharing agreement

with Telecom Italid] Application Development and Maintenance outsourcing has now been implemented in 11
markets;consolidation of he Gr oupzs Eur op e cental thubg ia larlgeeomplatearst the nt o t
transformation of thaupplychainmanagement processas schedulewithover £300 milliocumulative savings to

date In the quarter adafone Essar also announced a s agreement with IBM Indiaotdsource the
management afs entireback office IT operations in a deal designed todfficishcyandto further enhance its

service to customers.

For the 2008 financial year, the Goomtinues to expeatobile capital expenditure to be 10% of mobile ref@nue
the total ofthe Europe region and common functions and mobile operating expenses to be broadly stable when
compared with the 2006 financial year.
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l nnovate and deliver on our customersz total commun

The Groupxpects it§otal Communications initives to represent approximately 20% of Group revenue by March
2010, an increaseom around 10%n the 2007 financial yeam the third quarter, these areas dmutied around
13% of revenue, up from around 11% in the prior year.

The Groupontinuesto experience strong growth in sales of handheld business aleditedafone BbileConnect
cardsThe latter has been particyfaghhanced by the successhefVodafonéMobile ConnediSBmodemoffering

into the consumer segmekibdafonenow haover 49 million customers takirthese services across the Group, an
increase 0f07% compared to 31 December 2006

Fixed location pricing plans are now available in 12 markets for both consumer and business customers. The Gr
now has 4.2 million Vodafori¢Hame customers on fixed location tariffs and 2.9 million Vodafone Office customers.

In Decembe2007,the Groug o mpl et ed the acquisition of Tele2zs op
the infrastructure and expertise necessary for a ttwveperoadband offering in twatskey European markets.
Vodafone is now offering fixed consumer broadband serddesiillion customers across 11 mark@s$ these,
Germanyremainsthe most significant with Arcor havirgr2illion DSL lines &1 December 2007, #9.8%
compared with December last year

Deliver strong growth in emerging markets

Further strong performances have been delivered during theiquarter h e  Gr o u p z,primarilyedniveni ng r
by growth ircustonmers Organicservice revenue growtxcluding India and Turkgewl3.7% inthe EMAPAegon,

withgrowth at constant exchange rates87% in Romania, 30.7% in Egypt and 14.7% at \Jodatome Gr oup 7
joint venture with principgberationsn South Africa

TheGr oupzs mor e sindéndiaamd (Turkeyavedeliveredtstrologryear on year total revenue gofwth
56% and 2% respectivelgt constant exchange ratesiculated ypassuming the Group owned the busiséss
the whole of both quarterddafone Esshed nearly40 million customerat the end of December 2007

Actively manage our portfolio to maximise returns

In Decembe2007, Vodafone Esshimited Bharti Infratel Limited and Idea Cellular Limited announced the formation

of an indepedent tower company, Indus Towers Limited, to provide passive infrastructure services. Vodafone Ess
will own 42% of the company which will operate in 16 circles ifhisdiaxpected taccelerate the expansion of
coverage, particularly into rureg¢es, and improve network coverage to the benefit of the Indian consumer, and
enable the shareholders and other telecom operaidriseeconomies of scale.

Vodafone was part of a consortium that won the ainctimcember 200for the second mobile disce in Qatar
Vodafone will contribute up W&b400 million of cash in a mix of equity and debt, as well as its brand, international
expertise and a range of wotlss products and services. It is intended that operations will be launched later in the
year.

Net debt wakroadly unchanged since 30 September 200vthe contribution from free cashfigenerated in the
quarterof f set by the increase in net debt resul ting froc
exchange rate mements, particularly ttiro.

Outlook

TheG r o wmderlgingfinancialperformance for the quarter is consistent wgthxpectaions and the Group is
thereforereiterating its outlook statement for the year ending 31 March R9&& have been sigeait recent
movements in exchange rates, notably a strengtheningeafdh&hould these persist, this would have a favourable

i mpact on the Groupzs financi al perfor mance, partic
issuedin h e Gralbyeagygeortin November 2007. The components afutiisk statemenivere:

e Group revenuexpected to be in the rangeEd#.5billionto £35.1 billion Adjusted operating prefipected to
be in the range 68.5billionto £9.9 bilion, with the Group EBITDA margin lower year on year. Totalidepreciat
and amortisation chargasticipated to be arod#i5.9billionto £6.0 billion higher than the 2007 finaadgtear

! T h e Goutlookeftectsaverage foreign excige rates for the 2008 financial year of approxirgately.45:£and US$2.04:£Which are
unchanged f rHalfifeady AranciéRemo A sulsstantial majority of the Group's revenue, adjusted operating profit, capitalised fixed asset
additbns and free cash flow is denominated in currencies other than sterling, the Group's reporting currency.
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e The Group expextcapitalised fixed asset additions to lbkerrange£4.7billionto £5.1 billion including in
excess of EObillion in India.

e Reported free cash flexpected to be in the rangeEdfibillionto £4.9 billion This is after taking into account
£0.3 billiorof expected tax payments and assediinterest in respect of the potential settlement of a number
of long standing tax issues.

The outlook for free cash flow is sthefdre paymerfor the second mobile licence in Qatar
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REGIONAL RESULTS

Europe
Quarter ended 31 Decembe

2007 2006 % change

£m £m £ Organkl:

Total revenue 6,652 6,200 7.3 2.2
Voice revenue 4,332 4,250 1.9 (2.2)
Messaging revenue 825 733 12.6 8.1
Data revenue 472 335 40.9 355
Fixedihe revenue 462 373 239 55
Other service revenue 8 - - -
Service revenue 6,099 5,691 7.2 2.0

Quarter ended 31 Decembe

Service revenue 2007 2006 % change
£m £m £ Organit
Germany 1,266 1,269 (0.2) (5.2)
Italy 1,072 1,021 5.0 (3.1)
Spain 1,155 1,013 14.0 6.6
UK 1,235 1,166 5.9 5.9
Arcor 411 355 15.8 9.5
Other 1,059 958 10.5 5.0
Eliminations (99) (91) - -
6,099 5,691 7.2 2.0

Key performance indicators Italy Spain UK Other Europe
Organic growth % % % % % %
Closing mobile customers 108 13.2 9.3 8.9 9.0 104
Mobile voice usage 25.2 16.9 15.0 15.6 8.2 16.5

Mobile austomers

The Europe region record@imillion net customer additions in the quaiteline witithe ame quarter last year.
The total customer base reach@€8.1million at the end of the quarter,108 millionsince the same quarter last
year.

Mobile isage

Total voice usage increased 6yBocompared with the same quarter last year. Outgoinglaales increased by
19.4%resulting from &0.90growth in average customers addrbgrowthin outgoing usage per customer.

Germany was particularly strong with 31.3% growth in total outgoingltsagey the take of bigger minute
bundles anddt tariffswith 19.1% growth in usage per custgmetigating the 27.1% declineeffective price per
minute In Italy, total outgoing minute growth accelerated to 22.4%nyezar from 14.7% in the previous quarter
through the success afpromotioriargeting unlimited calls to other Vodafone numbers andcotiteact minute
bundles.

Revenue

Reported revenue growth of 7.3% includéegedcentage points benefit from the inclusion of Tele2 in Italy and
Spainand4 4 percentage pointsom exchangeate movemergdue tostrengtheningf theEiroin the quarter.
Organic service revenue growth for the quart&.@&sconstent with the underlying trend in the previous quarter,
demonstrating aatinued robust performancenirarkesthat continue to behallenging

! Organic growth figures for It8lyairand the Europe regiare stated excluding the contribution from Tele2
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Voice revenue

Voice revenue declined6 on an organic basis compared with the samierdast year, in line with the previous
guarter when adjusted for the VAT refund in th©utoing voice revenue declined lorfan organic biasas
effective price per minutell 17.7%, consistent with the previous quamitigated by strong usage grqwtiably

in Germany Incoming voice revenudeclinel by3.96 on an organic basigith an 11.% reduction ieffective
revenueper minute gincipally due to ongoing teination rate cuts, offset by growth ifncoming volumes
Roaming and international visitor revenues declirgétl year on yean an organic badi®m the impact of the
Gr oupzs iretal and wholesale reamiand the recent European roaming reguldtlsage across these
categores grew 14%year on year demonstrating that e  Gowerpicingsis gaining traction with customers.

Messaging revenue

The Europe region recordiPb6 organic growth in messagrevenue compared with the same quarter lasinyear,
line with the previous quarter, With divergent trends across thgionV o d a f liafinitg grapositiom Italy and
bundled offers in the UK contributedaastant exchange ratgowth in messying revenue df6.9% and 2192
respectively. In Germamessaging revenue felb%at constant exchange ratesnsistent with trends in the prior
guarteras the new voice tariffs with inclusivaet SM$ed to @ 18.7% fall ireffective price peressage

Data revenue

Data revenue growth remained strong, increasB®®§ on an organi@asisandcontiniedto benefit from growth
in business services and the increasing pgoetof3G devices, which now nunmzd million and represent 20%
of the European customer basédandheld business devices increasd@8¥ sinceDecembelast yearto 2.4
million, with Vodaforigobile Connect cards 6@to 19 million.

Fixed line revenue

Fixed line revenue gr@®.9%, boosted by the first time inclusiofiele2 in Italy and Spain, and by 5.5% on an
organic basisin GermanyArcor generatef.3% service revenugrowthat constant exchange ratesiven by a
29.8% year on year increase in DSL custom2#dsndlion. At the end of Decemb2007, Italyand Spain hadl4
millionand0.2milionDSL customers respectively following the

Associates and investments

SFR recorde®i3 million proportionate net additions in the quarter, bringing the propatinobile customer base
to 8.3 million.Vivendis expected treport @irther financial information for SFR®Rebruarg008.
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EMAPA

Quarter ended 31 Decembe

2007 2006 % change

£m £m £ Organi@®
Total revenue 2,496 1,700 46.8 13.8
Voice revenue 1,990 1,302 52.8 11.9
Messaging revenue 222 201 10.4 5.7
Data revenue 87 32 171.9 97.0
Fixed line revenue 12 26 (53.8) 72.0
Other service revenue 1 - - -
Service revenue 2,312 1,561 48.1 13.7

Quarter ended 31 Decembe

Service revenue 2007 2006 % change
£m £m £ Organi®®
Eastern Europe 786 629 25.0 9.9
Middle East, Africa & Asia 1,150 606 89.8 20.9
Pacific 377 326 15.6 7.5
Eliminations (1) - - -
2,312 1,561 48.1 13.7
Middle East,
Eastern Africa &
Key performance indicators Europe Asia Pacific EMAPA
Organic growth® % % % %
Closing mobile customers 12.2 345 8.1 24.0
Mobile voice usage 20.8 42.7 141 29.3

The EMAPrgion recorded.7 millioncustomer net additions in the quarter comparedvithillion in he same
quarter last yeaindiaaccountedfor most of theincreasewith Vodafone Ess@enerating a 71% increase in
customers year on yeadding4.2million customers in the quarter

The total customer base reacHek®.0 million, surpassing Europe for the first timng, included39.9 million
customers ivodafone Essarlimdig making it tk largest operatdwy customes within the Vodafone Group

Totalrevenue grew 13.8% on an organic basisepdttied revenue growth 46.8/% includinga 268 percentage
points benefit from acquisitions and disposals, primarily relating to the ftithengaguisition iftndia, and2
percentage pointsom exchangeate movementsnotably fronTurkey On a proforma basis, including India and
Turkey in the prior year period, total revenue grew 22%

Organic growth in service revenue in the quari&.®6 compares with31% in the previous quart€ustomer
growthremains the key driver of the organic increase in service revenue, with average cug@®aersnugn
organic basis.

Eastern Europe

Organic growtn service revenue wai§% in Eastern Eurépgightly higher thathe 9.0% growth in the previous
quarer.

Romania continues to bleetprincipal driver of organic growth in Eastern Ewbeesthe customer base has
reached.8million.Despite an increasingly competitive environreentice revenue growth in Romanieonstant
exchange ratewas18.®%, similarto growth inthe previous quarter, witt7.3% growth in average customers
enhanced by a Pdincreasen ARPU

In Turkeyyear on year total revenue growth for the quarter2@4, notwithstanding a very competitive
environmentCustomegrowthcontinues to be strong @@ millionin the queter, butiower than th@®.8million in
the previous quartésllowingmeasures taken tmprovethe quality of customers acquired

! EMAP/Eastern Eurond Middle B& Africa & Asiaganic growtiwhere relevarexclude Turkegnd Indias thee werenot part of the Group for all

of the year t81 March 2007

20n 1 October 2007, Romania rebased all of its tariffs and changed its functional currency froro HBagollanschlculating all constant exchange
rate and organic metrics including Romania, previous US dollar amounts have been trafsgiaseat ithte 1 October 200Feningexchange rate.
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Middle East, Africa and Asia

Organic service revenue growth in Middle Afiica and Asia vi2@s%0, similar to growth in the previous quarter,
driven by87.%% organic growth in average customers.

At constant exchange ratBgypt delivered growth in service reven38.@, compared wi6.4%6 growth in the
previous quarte Qustomer net additions were thillion. With a customer base of 13.3 milli@1&ecember 2007,
averagecustomers have increased by™ compared with the same quarter last year.

Vodacorhadservice revenugrowthof 14.Poat constant exchange eatlower than the previous quarter reflecting

|l ower average customer gr owt h s share ofmreer ddditibns yie& mikioh,r at i o
bringingheGr o u p z s sldsiag castomer basehtoelfmblion. Messaging and data reme growth remain

very strongwith a combined increase 0f334 compared to the prior year at constant exchange rates.

Vodaf one Es tdia gperadtidneregi@ed 4. 2milipnscustomer net additiomsthe quartebringing the
closing customebase t®39.9million, up71% onDecembeltast year. Year on year total revenue gfowthe
guarter wa$6%, assuming the Group owned the business for the whole of both Fadiéerthis month the
Department of Telecommunications in India afldcgiectrum to \dafone Essar in six additiaiales.The Group
anticipataslaunching operations in thesecles late thiscalendawear, providing nationaldotprint and enabling it
to benefifrom therapid penetration growth in rural areas

Paciic

The Pacific amedelivered 7% organic growth in service revehigber than the 5.5% growtlthie previous quarter

This has been driven by higher growth in Australia in the postpaid customer base during the quarter, with greater foc
on new contre connections and an expansion in retail distribution, combinsttomighdata anBSL growth in

New Zealand.

Associates and investments
Verizon Wireless

In the US, Verizon Wiretgsg#tinued its strong momentum, védnice revenue growth of 14.4%admist ARPWas
sustained by strongrowth in messaging addtarevenueof 5%% at constant exchange ratégerizon Wireless
maintained strong grdiwin retail customers, with@ million retail net additiormmpared with 1.8 million in the
previous quéer.

Other

T h e Gotlhennpgestmentsn EMAP£egistered).9 million proportionateustomemet additionsn the quarter,
primarily relatingto h e  G3.3&@takein €hina Mobile.

- ends
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For further information:

Vodafone Group

Investor Relatian Media Relations

Tel: +44 (0) 1635 664447 Tel: +44 (0) 1635 664444

Notes to editors:

1. Vodafone, the Vodafone logos, Vodafone live!, Vodafone At Home, Vodafored@ftioend Vodafone
Mobile Connect are trademarks of the Vodafone Group.

2. Referencestpt he pr e vietoths quarter@andeéds80 Septand€7 unless otherwise stated.

3. Eliminations within the Eurcgred EMAPA service revetaibdes represent intercompany revenue between the
segments within thespectiveegion.

4. The basis of trelculation for orgamgrowth is included on page d5%he Group's Annual Report for the year
ended 31 March 200For organic revenue growtie main adjustmestwithin the EMAP#&gionarefor the
acquisitios of Vodafone Essar in India the Group subsidiary in Turkewnd the change in status of
Vodafone's interest in Bharti Airtel to an investment, as well as foreign exchange movements. For the Euro
region, theprincipal adjustments are for foreign exchange moveamehtheacquisitiorof Tde2 in Italy and
Spain

5, The Groupzs outl ook for theorwemagends9 ngf 3o fdMafr @ame Z
the year ended 31 March 2@®d was updated in thalf-YearlyFnancialReportfor the six months ended 30
September 200

FORWARIDOOKING STATEMENTS

This press release contains forhmking statements which are subject to risks and uncertainties because they
relate to future eventdn particular, such forwdoking statements include statements with respect td todae z s
expectations as to expected savings from cost reduction initintikesng the sitsharing agreement in Italy

expectations as to |l evels of capital expenditure an
communications itiativesf he anti ci pated i mpact of favourable exc
the current fiscal yeaa;nt i ci pated expansion of coverage in I ndi

Towers Limitedhe anticipated launch of enations in six additional circiesindiathe anticipated launch of
operations in Qatam;nd t he Groupzs expectations for revenue,
additions depreciation and amortisation chaegesfree cash flow fibre 2008 financial year contained within the
outlook statement on page 3 of this docum&ume of the factors which may cause actual results to differ from
these forwartboking statements calpe found by referring to the information under the headi@a ut i onar
Statement Regarding Forwhrd o k i n g Sr thet HaHfearly tinaBcial Report for the six months ended 30
September 200@ n RiskFactors, Seaality and OutlookRisk FactoB8 i n Vodaf one Group Pl ¢
the year end# 3L March 2007. ThtalfYearly Financial Report andAh@ual Report can be foundtoh e Gr oup 2z
website www.vodafone.com
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MOBILECUSTOMERE 1 APRIL 2007031 DECEMBER 2007

| SIX MONTHS ENDED 30 SEPTEMBER 20 |

QUARTER ENDED 31 DECEMBER 2007

2007 PREPAIBR

AT 1 APF NET OTHER AT 30 SEF NET OTHER AT 31 DEC
COUNTRY (in thousands) 2007 ADDITIONS MOVEMENTS 2007 ADDITIONS MOVEMENT?
Europe
Germany 30,818 1,723 - 32,541 1,379 - 33,920
Italy 21,034 1,373 - 22,407 384 - 22,791
Spain 14,893 580 - 15,473 337 - 15,810
UK 17,411 548 - 17,959 488 - 18,447
84,156 4,224 - 88,380 2,588 - 90,968
Other Europe
Albania 956 119 - 1,075 52 - 1,127
Greece 5,057 289 - 5,346 92 - 5,438
Ireland 2,177 40 - 2,217 48 - 2,265
Malta 186 11 - 197 4 - 201
Netherlands 3,880 (23) 25 3,892 146 - 4,038
Portugal 4,751 206 - 4,957 154 - 5,111
17,007 652 25 17,684 496 - 18,180
Europe 101,163 4,876 25 106,064 3,084 - 109,148
EMAPA
Eastern Europe
Czech Republic 2,475 107 - 2,582 76 - 2,658
Romania 7,954 625 - 8,579 229 - 8,808
Hungary 2,163 49 - 2,212 92 - 2,304
Turkey 13,900 2,337 (528) 15,709 407 - 16,116
Poland 2,483 134 - 2,617 21 - 2,638
28,975 3,252 (528) 31,699 825 - 32,524
Middle East, Africa & Asia
Egypt 9652 2,178 356 12,186 1,147 - 13,333
Kenya 2,433 750 - 3,183 515 - 3,698
South Africa 15,075 2,155 (1,447) 15,783 738 - 16,521
India - 7,955 27,703 35,658 4,207 - 39,865
27,160 13,038 26,612 66,810 6,607 - 73,417
Pacific
Australia 3,367 64 - 3,431 142 - 3,573
New Zealand 2,244 11 - 2,255 54 - 2,309
Fiji 139 15 - 154 32 - 186
5,750 90 - 5,840 228 - 6,068
EMAPA 61,885 16,380 26,084 104,349 7,660 - 112,009
Group 163,048 21,256 26,109 210,413 10,744 - 221,157
Reconciliation to proportionate
Minority interests in above (5,904) (3,922) (9,336) (19,162) (2,046) - (21,208)
Associates and irstenents
United States 27,322 1,341 1 28,664 904 - 29,568
Other 21,927 1,818 (2,185) 21,560 1,224 - 22,784
49,249 3,159 (2,184) 50,224 2,128 - 52,352
Proportionate® 206,393 20,493 14,589 241,475 10,826 - 252,301
Europe 109,032 4,963 25 114,020 3,389 - 117,409
EMAPA 97,361 15,530 14,564 127,455 7,437 - 134,892

55.%
91.2%
42.7%
60.5%
65.3%6

94.9%
68.7%
72.4%
89.5%
43.0%
78.7%
68.1%
658%

48.2%
652%
56.2%
89.4%
56.5%
69.9%

95.5%
98.8%
88.8%
89.6%
91.1%

71.5%
73.7%
95.6%
73.7%

84.0%
75.%%

5.5%
80.8%

72.7%

65.8%
73.9%

Notes:

(1) Group customers are presented on a controlled (fully consolidated) and jointly controlled (propmtisolideled) basis in accordance with the

Groupgzs current segments.

(2) Other movements relate to the acquisition of Vodafone Essar, the disconnection of inactive SIM cards in TurkehaaeshaEggiua change
in disconnection policies in Egyp, Ketherlands, Turkey and South Africa as well as the acquisition of a customer base in the United States.
(3) Prepaid customer percentages are calculated on a venturett&siBeokmber 2007, there were 770l8mventure customers.

(4) South Africarefetso t he Groupzs interests in

Vodacom Group

(Pty)

.Li

mited

(5) Proportionate customeare based on equity intereassat 2 Decembe2007. The calculation ofrgportionate customers fdodafone Essar also
assumeshe exercise of call options that could increase the Group'snéepaitffrom 51.95% to 66.98%hese call options can only be exercised

in accordance with Indian law prevailing at the time of exercise
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MOBILE CUSTOMER CHURN

ANNUALISED CHURN INFORMATION IN THE QUARTER TO
30 JUN 30 SEH 31 DE(Q 31 MAR 30 JUN 30 SEH 31 DECQ
COUNTRY 2006 2006 2006 2007 2007 2007 2007
Germany? Total 20.7%) 22.1%) 20.1% 24.2% 20.7% 20.8%) 20.1%
Contract 14.6% 13.5% 15.7%)| 14.9% 14.0% 14.7% 14.5%
Prepaid 26.0% 29.5% 23.9% 31.9% 26.4% 26.0% 24.7%
Italy Total 20.8% 21.7% 19.4% 20.6% 18.1% 25.0% 24.1%
Contract 17.2% 13.6% 14.8% 14.1% 15.9% 14.7% 17.5%
Prepaid 21.1% 22.4% 19.8% 21.2%) 18.3% 25.9%) 24.8%
Spair? Total 20.5% 37.0% 23.4% 24.7% 22.4% 24.5% 23.6%
Contract 12.3% 13.4% 15.3%)| 16.6% 14.8%) 14.6% 15.2%
Prepaid 28.9%) 62.5%) 32.8% 34.5%) 31.7%) 37.2%) 346%
UK Total 32.8%) 37.6%) 35.4% 29.8% 34.1% 35.5%) 34.7%|
Contract 20.1%| 18.8% 17.9% 17.4% 15.9% 15.3% 15.6%
Prepaid 40.9% 49.9% 47.0%| 37.9%) 46.0%) 48.8% 47.4%)
Notes:

(1) The customer churn for Germany in the quarter ended 31 December 2006 benefitedutaiora driven change in the prepaid disconnection

policy, which reduced disconnections by 291,000 in the quarter. The underlying prepaid customer churn, excludingahi3lchénged total

churn was 24.0%.

(2) The customer churn for Spain in thartgn ended 30 September 2006 includes the effect of 584,000 disconnections following a change in the

application of disconnection policies. The underlying customer churn, excluding these disconnections, was 20.1%.

3G DEVICES

SIX MONTHS ENDBDSEPTEMBER 2007 QUARTER ENDED 31 DECEMBER 2(

AT 1 APF NET AT 30 SEH NET AT 31 DE(
COUNTRY (in thousands) 2007 ADDITIONS 2007 ADDITIONS 2007
Germany 3,720 1,025 4,745 570 5,315
Italy 3,762 938 4,700 740 5,440
Spain 2,890 1,438 4,328 516 4,844
UK 1,938 1,157 3,095 166 3,261
Other Europe 2,353 520 2,873 363 3,236
Europe 14,663 5,078 19,741 2,355 22,096
EMAPAR 1,492 653 2,145 440 2,585
Group 16,155 5,731 21,886 2,795 24,681
Consumer devices 14,458 5,033 19,491 2,199 21,690
Business devices 1,697 698 2,395 596 2,991
Group 16,155 5,731 21,886 2,795 24,681
Notes:
(1) 3G devicesnly includeghosei n  t he Gr pangjgirg vesturebunderthkingsBIADecember 200there were an additional giflion (30

September 2007: 3.2 million, 30 June 2007: 3.3 million, 31 March 2007: 3.0 million)\fedaftamedive! wiG and Vodafone Mobile Connect
cardventure astomers n t he Groupzs associated undertakings.

(2) During the quarter, the number of 3G devices in the EMAPA region were revised upwards by 287,000 and 473,00&nat 30/AReibt20der
2007, respectively, to align with Group policies.
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KEY PERFORMANCE INDICATOWR3IBILE TELECOMMUNICATIBSINESSES
MOBILEVOICE USAGE VOLUMES

TOTAL VOICE MINUTHS THE QUARTER ENDED
30 JUN 30 SEF 31 DEC 31 MAR 30 JUN 30 SEP 31 DE(Q

COUNTRY (in millions) 2006 2006 2006 2007 2007 2007 2007

Europe

Germany 7,614 7,979 8,650 9,230 9,897 10,263 10,827

Italy 7,687 8,050 8,256 8,439 8,932 9,051 9,651

Spain 6,978 7,533 7,655 8,248 8,530 8,886 8,800

UK 7,207 7,579 8,160 8,790 8,963 9,112 9,434

Albania 148 166 160 167 196 215 188

Greece 2,075 2,216 2,113 1,985 2,168 2,282 2,244

Ireland 1,380 1,422 1,462 1,420 1,490 1,517 1,543

Malta 49 55 50 48 55 64 59

Netherlands 1,820 1,711 1,868 1,900 2,006 1,899 2,036

Portugal 1,472 1,606 1,586 1,612 1,657 1,836 1,764

Europe 36,430 38,317 39,960 41,839 43,894 45,125 46,546

EMAPA

Eastern Europe

Czech Republic 901 868 919 916 985 998 1,075

Hungary 948 980 1,030 1,030 1,110 1,149 1,206

Romani@ 1,873 2,059 2,231 2,339 2,540 2,726 2,778

Turkey 2,494 6,451 5,781 6,224 6,583 6,551 6,157

JointVenture 575 641 717 681 769 819 855

6,791 10,999 10,678 11,190 11,987 12,243 12,071

Middle East, Africa & Asia

Egypt 2,869 3,462 3,670 4,156 4,794 5,591 5,878

Indi&’ - - - - 26,713 33,897 43,261

Joint Venturés 5,160 5,713 6,638 5,781 3,016 4,854 4,613

8,029 9,175 10,308 9,937 34,523 44,342 53,752

Pacific

Australia 2,006 2,141 2,238 2,222 2,179 2,252 2,422

New Zealand 597 597 672 771 793 834 888

Joint Venture 28 33 34 32 38 42 47

2,631 2,771 2,944 3,025 3,010 3,128 3,357

EMAPA 17,451 22,945 23,930 24,152 49,520 59,713 69,180

Group 53,881 61,262 63,890 65,991 93,414 104,838 115,726

Notes:

(1) The total voice minute information presented in the table above represents minutes, ¢he volume of minutes handled by eaciall network
and includes incoming, outgoing and visitor calls. The voice minute information in Gspeahpfandew Zealand refledidled minutes, under
which calls are roundegto the nearest minutender certain tariffs.

(2) During the quarter dad 31 December 2006, Vodafone Romania restated usage volumes for all quarters in the prior year. Previous valumes were bil
minutes and this has now been restated to network minutes.

(3) On 24 May 200¢he Group acquired substantially all the assets amgbdmiof Telsim Mobil Telekomunikasyon Hizmetleri in Tinkeyuarter
ended 30 June 2006 has been restated to include voice minutes from the acquisition date.

(4) Vodafone Essar is included from 8 May 2007.

(5) With effect from the quarter ended 30 Septenthér 2 , joint venture minutes within the Middle

minutes for Vodacom Group (Pty) Limited and its subsidiaries, including those located outside of South Africa.
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KEY PERFORMANCE INDICATOWR3IBILE TELECOMMUNICATIBSINESSES
MESSAGING AND DAAS A PERCENTAGE SERVICE REVERY

UARTER ENDER BECEMBER 2007
COUNTRY MESSAGIN DATA TOTAL|
Germany 14.0% 11.6% 25.6%
Italy 16.3% 6.9% 23.2%
Spain 9.3% 7.2% 16.5%
UK 19.1% 8.0% 27.1%
Europe 13.5%) 7.7%)| 21.2%)
EMAPA 9.6% 3.7% 13.3%
Group 12.5% 6.6% 191%
HISTORIMESSAGING AND DAINAORMAION
MESSAGING AND DATA AS A PERCENTAGE OF SERVICE‘REVENUGUARTER ENDED

30 JUN 30 SEH 31 DEC 31 MAR 30 JUN 30 SEH 31 DEC
COUNTRY 2006 2006 2006 2007 2007 2007 2007
Germany 21.2% 21.6% 22.9% 24.4% 24.3%) 24.9% 25.6%)
Italy 17.3% 17.5% 18.7% 20.4% 21.2%) 22.5% 23.2%)
Spain 15.7% 14.7% 15.3% 16.0% 16.1% 17.3% 16.5%
UK 20.9% 21.7%| 23.2% 24.3% 24.9%) 25.3% 27.1%)
Europe 17.5% 17.7% 18.7% 19.6% 19.9% 20.7% 21.2%)
EMAPA 12.6% 14.4% 15.0% 11.8% 12.9% 12.2% 13.3%
Group 16.6% 16.9% 17.9% 18.0% 18.2% 18.5% 19.1%
Note:

(1) Messaging and data percentages are calculated using service revenue from all businesses within the Group andéndudauixedit IBO
September 2007, historical dat#s revised to provide comparative information. Calculations are based on service revenue rounded to the nearest 0.

million using local currency for individual countries and sterling for regional and Group numbers.
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