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INTERIM MANAGEMENT STATEMENT FORUMETER ENDED 30 JUX0ES

Key highlights ofthe quarter ended 30 June 2008

1 Group:Revenue of £9.8 billion, up 19.1% (organic +1.7%)
i Group data revenue up 50.6% to £664 million (organic +29.4%)
i Total communicationservicesmiow at 15% of Group revenue
i Proportionate mobile customer base of 269.0 million, up 8.5 mithequarter
91 Europe:Service revenue up 15.@ften by strong foreign exchafmganic0.2%)
I Spain particularly impacted by emoic and competitive effects
1 EMAPAService revenue 30.9%(organic +8.7%)
I Strong total revenue growth from India of over 50%
1 Verizon Wirelessnet cusomer additions of 1.5 million
1 Outlook®:

T Revenue now expected to be around the bottom of thebild@8o £40.7 billion outlook rangdlecting
first quarter performangecenteconomioveakness arldwer than expected equipment revenue

T Otheroutlookmeasuresinchangedesulting frontontinued focus on castductionwithadjused
operating profit in the range £11.0 billion to £11.5 billion, capitalised fixed asset additions of £5.3 hillion to
£5.8 billion and free cash flofA£5.1 billion to £5.6 billion

T Results likely to continue to benefit from foreign exchange

Arun SarinChief Executive, commented:

2Notwithstanding this more challenging operating environment, we continue to beneéliivieosityaof assets and
services, withreng revenue growth in EMARA anothegood quarter of data revenue grosftbetting weaknes
in Spain. Whilst we expect revenue around the bottom of the outlookurarogeinaed focus ooostreduction
enablesus to reiterate our operating profit and cash flow guidance for Be year

Note:
(1) Foreignexchange at e assumpt i oWS$LB6chdhded Y130 and £1
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OPERATING REVIEW

Group
Quarter ended 30 June
2008 2007 % change
£m £m £ Organic
Europe 7,183 6,219 15.5 (0.2)
EMAPA 2,637 2,021 30.5 9.2
Other and eliminations 8 13 (38.5) (18.8)
Revenue 9,828 8,53 19.1 1.7
Voice reventfe 6,587 5738 14.9 1.
Messaging reventie 1,067 927 15.1 25
Data reventife 664 441 506 294
Fixed line revenue 613 402 525 0.9
Other service reveritie 271 210 29.0 16.9
Service revenue 9,202 7,713 19.3 1.6
Note:

(1) Visitor revenue and revenue from Mobile Virtual Network Operators, or MVNOSs, are now reportgther serlice revengd his
revenue was previously reported within each of the lines for voice, messaging ambdaMisioerevenue represents the amounts
received by a Vodafone operating company when customers of another operator, including those of other Vodafonemmampmnies, roa
its network. Visitor revenue previously reported within data revenue wilk dontie included in the measurement of total
communications initiatives. All periods are presented on the revised basis.

Revenue increased b9.1% to 8.8billion and bil. A% on an organic ba3ike net irpact of acquisitiorend
disposalsprincipallwodafone Essacontributedt.9percentage points to revenue growth and exchange rate
mowvements contributed a furth&R5 percentage pointgrincipally driven ke favourable movement in

the average euro/E exchange taté.26 for the quart@ompare with 1.47 in the same quarter last year.

Europe revenuimcreased byl5.86 compared with the same quarter last, paadeclined 0.2%n an
organic basifor the quartetOrganic growth wédswer than the prenis quarter, primarily due tdah in
revenuein Spainwhich was impacted ageclire incustomer spending in a challengimagro economic and
competitiveenvironmenttogether with the effects of different promotional activity in the prior year

EMAPA revenue gr8@5%, or by9.26 on an orgémn basisYear on year revenue growth in India for the
guarter was 52%, assuming the Group owned the business for the whole of botihgu&terg 7 s
emerging markets continuéal deliver strong growth, primarily driven by expansion of the custaner bas
However, rganic revenue growth for the quarter was lower than the growth of 12.6% in the previous quarter,
principally due to lower growth in Egypt and Romania and the inclusion of Turkey within the organic
calculation for the first time.

T h e G otal mmmusications initiativese on course to deliver approximately 20% of Group revenue by
Mard 2010, with a contribution T8%to Group revenue achieved in the quart&0tdune 2008. Total
communications revenue consists of revenue diamobile dataservicesfixed line servicesxdd location
mobile serviceadvertisingnd business managed services

Data revenue a8 £664 million in the quarter comparedgth £441 million in the prior year, driven by the
penetration of mobile PC connectivigyicesandimproved service offeringst 30 June 2008.7 million
customersacross the Group were connected via handheld business devices or mobile PC connectivity devices,
an increase df05.4%6 compared to 30 June 2007. ifbeeasan customerdas bea particularly enhanced

by the success of the Vodafone Mobile Connect USB modem offering into the consumer segment.

Fixed line revenwes£613million in the quartewith Vodafonenow offering fixed broadband servic&ssto
million customers acrod8 markets. Germany remains the most significarket with 2.8 million fixed
broadband customers Arcorand Vodafone Germaaty30 June 2008&odafone Italy is nawifering an
integrated fixed and mobdielutioncalled Vodafone Station.



Europe

Revenue
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Key performance indicators

Closing mobi e

Mobil e voice wu

Reveue increased Hy5.5%compared with the same quarter last year and incl@2geacentage point
benefit frombusinessacquisitionsprimarilyin Italy and Spairand al3.5 percentage point benefit from
exchange rate movementzainly due to strengthamy of tle auro,compared to the same quarter last year.
Organic service reverdeclined by 0.2%r the quartenyith organic growtlower than the previous quarter,
primarily de to a fall in revenure Spain froradeclire in customer spendinigllowirg arecentdeterioration

of the macro economic environment coupled with the continuing trend of intensifying conipgétioer

cust om

2008
2007
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Germany

35,295
31,618

11,507
9,897

Quatter ended 30 June

2008 2007
£m £m
7,183 6,219
4,560 4,17
855 746
552 388
598 391
203 149
6,768 5,850

Quarter ended 30 June

2008 2007
£m £m
1,419 1,238
1,268 1,005
1,314 1,110
1,234 1,209
453 375
1,228 1,028
(148 (115)
6,768 5,89
Italy Spain UK
23,056 16,210 18,510
21,763 15,179 17,647
10,094 9,226 9,650
8,932 8,530 8,963

withstrongrevenue performance in tb@mparative period

The Europe region recorde@million net mobile cusmer additios in the quarter, in lingth theprevious
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111,842
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guarter.The total mobile customer base reactiEl 8million at the end of the quarter,8i@million sice

theend of thesame quarter last year.

The Groupzs

range of business processes and activitids a particular focus on standardisatientralisationand

levemgi ng t he
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maj or c
expenditureA number of other initiatives have also been implemented to drive cost efficiency across a wide
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cont

Voice revenue declined 8% on an organic basis compared with the same quarter last year, a continuing
result ofthe lower effective rate per minute brought aboat fiymber of pricirigitiatives and regulatided

reductiondn termination rates and roaming pricesgated by @11.3% increase in voice usagatgoing
voice revenue declin@d% on an organic basis as the effective price per minl4d %&|Ibutvasnot fully

offsetby usage growtlollowingcontinued efforts to drive increased usage per customer and improvements

to the customer basimcoming voice revenue declinediio on an organic basis wift1 8% reduction in
the effectiverate per minute, principally due togoing termination rateuts in Germany, Italy aBgain,
partly offset by 5.2% growth in incomirgall volumesRoaming revenue decline8% year on year on an



organic basis from the i mpact of the Groupgzs initi
price reductions, which was partially mitigated by strong gratt?6in roaming minute volumes.

Messaging revenue

Messaging revenue grew2®f6 on an organic basis compared with the same quarter last year, but with
differenttrends across the regjamnesult ofadiversaange ofariff initiativedeing used to stimulate growth

in messaging revenuk particularthe UK delived the strongest growth ©8.%%4 while in Germany,
messaging revenue f&0.0% at constant exchange ratessistent with #nds in the previogsiarter

Data revenue

Data revenue growth remed strong, increasing 2y.3%0n an organic bassdightly lower than theame
quarter last year. This growth resutadarilyfrom an 84.1% rise in the number of mobile PC conitgctiv
devicesdriven bthe promotion of attractive data tariffs across many European markets.

Fixed line revenue

Fixed line revenue increased by 52.9%, but declined slightly by 1.2% on answgaitic thee difference
attributable to #2.3 percentag point impact from favourable foreign exchange movenaeisa 31.8
percentage point impact duebtiosinessacquisitios, mainly resulting from the acquisgionitaly and Spain
from Tele2.The organic decline in revermesulted primarily fropricingpressures in thixed broadband
marketand continued decline in revenue from Arcor's legacy voice setigated bythe growth in
German fixed broadband custoraeisin the carrier busingssth an increased proportion of the customer
growth beingontributed by Vodafone Germakly30 June 2008, Europe IBadmillion fixed broadband
customersan increase 6f2million during the quarter

Other service revenue

Other service revenue increase@®®Po, 020.8%6 on an organic basiminly as a selt ofan increase in
revenue from MVNOs.

Germany

Service revenue decreased bydafconstantexchange ratesnainly a result bfgher voiceisagevolumes
being more than offset by lawer effective price per minuighich resulted from Group inities and
regulatory driven price reductioss well as a smaller impact frarfallin messaging revenag constant
exchange ratedue to increasing penetrationtafiffs with inclusive messages sent within the Vodafone
network Data revenue growth was84at constantexchange ratedriven bya48.4% increase in mobile PC
connectivity devices.

Italy

At constant exchange rates, service revenue increg&68ohgcluding &.4percentage point benefit from
the inclusion of thbusiness acquired froheke2 On & organic bas, service revenue grew byd\véth a
decline invoice revenuéeing offset by growih messaging and data revenite growth in the current
guarterwashigher than in thpreviougjuarterwiththe impact othe regulatory candation of top up fees
now beindully reflected in both quarteis 30 Jungpartially offset by lower messaging growth due to the
timing of the launch of new tariffs last .y@ata revenue growtim an organic basemains strong &tl.9%
compared to th same quarter last year, driven ligcaease in mobile PC connectivity dewibésh grew by
125.P0year on year.

Spain

Service revenue growth of%a constant exchange rates benefited @8 percentage point impact of

the business acquired frorele2.0n an organic basisnsce revenue declined by%.9his compares with

5.1% organic growth for the previous quarter, withahgecprimarily due to the recdaterioration of the

macro economic environment and the continuing trend of integsifympetition as penetration rides.

addition, the results for the quarter are compared to a relatively strong revenue performance in the
comparative perioffom different promotional activiti@$ese factors led to an organic decline in voice
revenue with slowing customer growth and an acceleration in the year on year ARPU decline. Messaging
revenue also fell, largely reflecting the timing of promotional activity. Data revenue growth slowed in the
current quartelas the 89.36 increase in mobile Preectivity devices following the introduction of



Vodafone Mobile Connect USB modems to the market was partially offset by thehefféntirmg of
promotional activities in the prior year and current market pricing initiatives.

UK

Service revenue incread by 2%due to 31.09growth in data revenue following the introduction of revised
tariffs for mobile broadband in February 20@B13.5%growth in messagingevenue driven bythe
continued success of bundled offgsce revenue declined %4s gneth in voiceisageof 7. Bowas more

than offset bya 9.2%fall in the effective rate per minute, reflecting the continued competition in the UK
marketand signs of an economic slowdown

Arcor

Arcor generated3a0%increase in service revemuea constarturrency basidriven byheincrease in fixed
broadband customefom strong promotional activipd growth in the carrier businegschmore than
offsetlower revenue from legacy fixed voice servicepriaimy pressures in tfiged broadbandhaket.
Arcor zs own c ul8.B®eotoe5mdlionian 30 rJena 20O&ith an additional.1 million
customers acquireduring the quartethrough Vodafone Germany, bringing the German fixed broadband
customer base to®millionat 30June 2008

Other Europe

Service revenue grew by5#88or byl.®bonan organic basigith the differencprimarilydue to favourable
exchange rates. The organic movement was mainly due to increases in serviceBi@teandafoin the
Netherlands and Portugabpectivelyasa result of strong customer growth, partly offset by a de@ii of
in Greece, partly due to termination rate cuts, all on a constant currency basis.

SFR recorded]000proportionatecustomemet additions in the quarter, bringing thegntmnate customer
base td8.3million, up 4.8% year on yea¥ivendwill report further financial information for SFR on 31 July
2008



EMAPA

Quarter ended 30 June

2008 2007 % change

£m £m £ Organi€

Revenue 2,637 2,021 30.5 9.2
Voice revenue 2,027 1,55 302 7.2
Messaging revenue 212 181 17.1 4.3
Data revenue 112 53 1113 66.0
Fixed line revenue 15 11 364 25.0
Other service revenue 102 84 21.4 7.9
Service revenue 2,468 1,886 30.9 8.7

Quarterended 30 June

Service revenue 2008 2007 % change
£m £m £ Organi€

Eastern Europe 861 714 206 4.5
Middle East, Africa & Asia 1,209 837 44.4 16.5
Pacific 399 335 19.1 7.3

Eliminations Q) -
2,468 1886 30.9 8.7
Eastern Middle East,
Key peformance indicators Europe Africa & Asia Pacific EMAPA
Closing mobil e « 2008 34,452 81,678 6,438 122,568
2007 30,370 60,704 5,797 96,871
Mobil e voice us: 2008 13,145 66,428 3,397 82,970
2007 11,987 30,087 3,010 45,084
Note:

(1) On 1 October 2007, Romania rebased all of its tariffs and changed it feurcgooy from US dollars twees In calculating all constant
exchange rate and organic metrics including Romania, previollarl@ndints have been translated intoas at the 1 October 2007
opening exchange rate.

TheEMAPAegioncontinues to deliver strong growth in revenue, gregi80.%%, or b®.2% on an organic
basiswith reported growtincluding a3.1percentage pgat benefit from acquisitions and disposals, primarily
relating to the timing of the acquisition of Vodafone Essam,8Bdeacentage point benefit from exchange
rate movements. Organic revenue growth for the quarter was lower than the growtmahé&z6ious
quarterprincipally due towergrowth in Egypt and Romania and the inclusiburkdywithin the organic
calculation for the first time

EMAPA recordéd8 million net mobilecustomer additions the quartedindiaaccounted for mostfdhe
increaseadding5.1 million customers in the quart&he otal customer basa the regiorreached122.6
millionand included9.2million customers in India, making it the lagydstidiarypy customers within the
Vodafone Group

Eastern Europe

Revenue grew R80.84 or by4d.5% on an organic basisith the differencéeing a result of favourable
exchange rate movements. The organic growtfowess than the 798 growthachievedn the pr&ious
guarter mainly due tbe slower growth experienéedRomania combined wilie inclusion of Turkey in the
organic calculation for the first time

Romaniawhere the customer base has reached 9.3 naiflidmues to be the principal driver faaic
growth in Eastern EuropPespite an increasingly cetifpve environment, service revenue growth in
Romania atonstant exchange rates Wa% with a2.8% growth ithe aveagenumber otustomers and
increased usage per customer o¥dpfrtly offset by a lower effective rate per mifibte performancsas
driven by the impact of promotions targeted at contractnane recently, prepaid customes,well as
strong data promotiomghich hadncreased the penetration of mobile PC connectivity devices.



In Turkey, service revenue growth for the queatei3.7% at constant exchange rates, mainly a result of
customer growth of 16.6% year on year, partly offdet By8 percentage point impact of termination rate
cutsin April 200&nd a general economic slowdown. The lower effective rateytemmamlso impacted by

a very competitive environment, which has resulted in higher levelsSiMmpi&paid customers optimising
between networks and taking advantage of promotions.

Middle East, Africa and Asia

Service revenue growth wids®6, 0116.9% onan organic basis, with the acquisition of Vodafone Essar being
the main difference betwedretreported and organic grovithe organic growth was predomtiyadriven
bythe 22.®6organic growth ithe averagewumber oEustomers.

Indiaregistered 5.million customer net additions in the quarter bgntfia closing customer base4t?2

million, up 60% compared to the same quarter last yé#r strong revenue growthione of Vodaf on
emerging markets despite the increasingly competitive raneinb Year on year revenue growth for the

quarter wa§2%, assuming the Group owned the business for the whole of both quarters.

At constant exchange rates, Eggodwth in service revenuel® 2obenefitedirom the42.9%increase in

the average custwer base compared to the same quarter last Mearincrease in voice revenue was
achieved as total usager customeincreased b$.8%, partly offset by falls in the effective rate per minute
This trend was driven by a very competitive market wheratinaatively priced offerings from all operators
increased usage.

Vodacom achieved service revenue growllb.@fbat constant exchange ratesflectinggrowth in the

average customéaseof 9.4%which sloweds market penetrationse andincreasedisage per customer

The Grshae pustomernet additions wa8.3mi | | i on, bringing the Group
customer baseotl7.3million. Data revenue growth remedghvery strongiriven bythe take upin mobile PC

connectivity deviceshichreached a proportionate total of filion mobile PC connectivity devices at 30

June 2008

Pacific

Service revenue growth in the Pacific regioA98§ or 7.% on an organic basikghtlylower than the
9.%% organicgrowthachieved in the same g last yeaiThisgrowth has been driven by Australiaa
10.3% increasén the average customer batbe, improvingmix of higher value contract custonmeand
increasing penetration of mobile PC connectivity danden New Zealandya 5.%% irtrease in the
average customer base and strong growth iamthfaed lineevenue.

Associates and investments
Verizon Wireless

In the US, Verizon Wirelashievedl5 million net mobile customemrdditionsduring the quartemyith
particularly strongrgwth in the contract segmerithe closing proportionatastomer baseeached30.9
million, up 10.% year on yearerizon Communicationdl report its June quarter results, including those of
Verizon Wirelessn 28 July 2008.

Other

The Gr o unpegtreent® in BMAPA registetddmillion proportionate customer net additions in the
quarter, primarily relatingtoé  Gr ollostake in Ghin2 Mobile.



Financial position

At 30 June 200&roumet debt was slightly lower treti31 March 200&sfree cash flow and exchange rate
movementsnore than offset the increase in net debt resulting from the business acquisitions in the quarter

Since 31 March 2008, the Group completed or announced the following transactions

On 16 May 2008, Vodafone aeguit00% of ZYB, a privately owned company based in Denmark, which
operates a social networking and online management tool enabling mobile phone userp tntatiare
their handsetsz contact and c¢al e nZnillion(£256 milonymat i on o

On 19 May 2008he Group acquired 26.4% of Arcor previously held by minoritysifterestsh

consideration of Y474 million ( £3 7I00%af Arcoi.on) . Foll
On 28 May 2008he share alcation folS a f a r puldiooffierimyvas completed ands a resulthere was
a change in consolidation status of the entity fro

interest has not changed.

On 5June 2008Verizon Wirelesshe Gr oupzs associated undertaking i
(Rlitely for a total enterprise value of US$28.1 l{#llieh3 billionh cash and assumed debt. Alltel is the fifth

largest mobile operator in the US, delivering voice wadcad data services to more than 13 million
customers across 34 stat€he parties are targeting completion of the acquisition by the end of the year,
subject to obtaining regulatory approvals.

On 29June 2008, Vodafone Qatar was awarded the secomdliceimke in Qatar. It is currently anticipated
that Vodafone Qatar will launch commercial services by the end of the current financial year.

On 3 July 2008, Vodafone announced that it had agreed to acquire a 70% stake in Ghana Telecommunications
Company imited( s Gh a n a , alleadling teleaopmunications operator in Ghana, from the Government

of Ghana for a total consideration of US$900 million (£452 million), dinee dedtlfree basisCompletion

of the transaction is expected in the secondeqdithe current financial year.

Outlook

As a result of the first quarter performanceemetiteconomioveaknessogether with lower than expected
equipment revenyehe Group now expedkat revenue will be around thattbm of its previously stated
range of £39.8 hillion to £40.7 billion.

However, due to tlentinuedfocus on operational and capital expenditures, the Group expects that it will
achieve, as previously indicated, adjusted operating profit in the Tahélib to £11.5 billion, capitalised
fixed asset additions of £5.3 billion to £5.8 billion and free cash flow of £5.1 billion to £5.6 billion.

The Group's outlook ranges for the year ended 31 Margw2i€vere set out in the Annual Report fer th

year ended 31 March2008& f | ect f orei gn exchange r atdheSowpumpti o
will update its outlook for exchange rates, which are expected to be beneficial, particularly in respect of
revenue, and for the impact of cedanjuisitions when it presenthiff yearesults in November.

-ends-
1 . . .
The outl ook statement does not include the i mpact ofeffe@veoupzs anr
interest in Neuf Cegetel or Veristdhr el essz acquisition of Alltel. It also excludes

ayments in respect of long standing tax issues.

A substantial majority of tBeoup's revenue, adjusted operating profit, capitalised fixed asset additions and free cash flow is denominated in
currencies other than sterling, the Group's reporting currency. A 1% change in the euro / sterling exchange rate rexaidanbyact
appoximately £250 million and adjusted operating profit by approximately £70 million.
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Notes to editors:

1. Vodafone, the Vodafone logos, \uafive!, VodacgModafone Mobile Conngé¢bdafone Staticand
ZYBare tradenarks ofhe Vodafoné&roupOther product and company names mentioned herein may be
the trade marks of their respective owners.

2. References t o grdththequpriereendedd3il idarch 2068est @heryisesstated.

3. Eliminations within the Europe and EMAPA service revenue tables represent intercompany revenue
between the segments within the respective region.

4. The calculatiorof organc growthfor the quarter is oeistent with the definition gurage 155 of the
Groupzs Annual Report f,excepteraia iccpuntey mcquasitiahguch a8 1 Mar ¢
from Tele2n Italy and Spaimave been included on a pro forma biesEssuming the businessesaver
acquired at the beginning of the comparative p&hreflects h e Gr o u p zirdegrateithesent i on |
businesses into the relevant existing operating

For organic growth, the main adjustments withiGutape regioarefor faeign exchange movements

and the acquisitions from Tele2 in Italy and $paitheEMAPA regiothe principal adjustmeratee for

the acquisitions of Vodafone Essar in India, as well as foreign exchange mbvenrapict of
acquisitions and disposallso includes the impact of the change in consolidation status of Safaricom
from a joint venture to an associate.

5. The Gr o u por the yeau éndling 8k Mafch 2@0@ontainedn page 5bf Vodafonezs A
Reporfor the year ended 31 March 2008

Forwardlooking statements

This press release contains fonlaoking statements which are subject to risks and uncertainties because

they relate to future events particular, such forwdodking statements include but are not limited to
statements wt h r espect to Vodafonezs expectations as toc
expectations as to |l evels of <capital expenditure &
total communications initiatives; the anticipattda ct of exchange rate movemen
for the current fiscal year; the anticipated completion of the acquisition of a stake in Ghana
Tel ecommunications Company Limited and of the acqgl
Corp.; the anticipated | aunch of operations in Q
operating profit, capitalised fixed asset addaiothdree cash flow for the 2009 financial year contained

within the outlook statement on pa&efthis documentSome of the factors which may cause actual results

to differ from these forwdabking statements can be found by referring to the information under the
headings 2 Cautionary -dASd@kiemg n &t Rtegrae ki Bagorsdamdd wa P d i
UncertiamnVo@easaBone Group Plczs AnnualTheRenpabReportf or t h
can be found o nwwiv.hodafoercgnu pzs website (



http://www.vodafone.com/

ADDITIONAL INFORMATION

Germany

Voice revenue
Messaging revenue
Data revenue

Fixed line revenue
Other service revenue
Service revenue

Italy

Voice revenue
Messaging revenue
Data revenue

Fixed line revenue
Other service revenue
Service revene

Spain

Voice revenue
Messaging revenue
Data revenue

Fixed line revenue
Other service revenue
Service revenue

UK

Voice revenue
Messaging revenue
Data revenue

Fixed line revenue
Other srvice revenue
Service revenue

10

Quarter ended 30 June

2008 2007
£m £m
1,000 901
181 172
176 120
14 4
48 41
1,419 1,238

Quarter ended 30 June

2008 2007
£m £m
862 763
189 155

88 53
97 6
32 28
1,268 1,005

Quarter ended 30 June

2008 2007
£m £m
990 881
101 89

91 75
60 5
72 60

1,314 1,110

Quarter ended 30 June

2008 2007
£m £m
822 860
236 208
110 84

8 5
58 52
1,234 1,209

£

14.6

£

26.2

£

18.4

£

2.1

% change
Organic

(1.9)

% change
Organic

0.6

% change
Organic

(2.5)

% change
Organic

2.1



KEY PERFORMANCE INDICATOWR3IBILE TELECOMMUNICATIONS BUSINESSES
MOBILE CUSTOMERE&L APRIL 2008 TO 30 JUNE 2008

QUARTER TO 30 JUNE 2008
AT 1 APF NET OTHER AT 30 JUN
COUNTRY (in thousands) 2008 ADDITIONS MOVEMENTS 2008 PREPAIPD
Europ
Germany 34,412 883 ¢ 35,295 56.3%
Italy 23,068 12) ¢ 23,056 89.8%
Spain 16,039 171 ¢ 16,210 41.2%
UK 18,537 (27) ¢ 18,510 59.2%
92,056 1,015 ¢ 93,071 64.5%
Other Europe
Albania 1,130 26 ¢ 1,156 93.8%
Greece 5,460 82 ¢ 5,542 68.3%
Ireland 2,264 a7 ¢ 2,247 70.7%
Malta 200 1) ¢ 199 87.5%
Netherlands 4,252 108 ¢ 4,360 42.7%
Portugal 5,209 58 ¢ 5,267 77.9%
18,515 256 ¢ 18,771 67.1%
Europe 110,571 1,271 ¢ 111,842 64.9%
EMAPA
Eastern Europe
Czech Republic 2,698 53 ¢ 2,751 48.2%
Romania 8,921 335 ¢ 9,256 63.9%
Hungary 2,340 54 ¢ 2,394 55.4%
Turkey 16,935 474 ¢ 17,409 88.6%
Poland 2,653 (11) ¢ 2,642 53.9%
33,547 905 ¢ 34,452 69.0%
Middle East, Africa & Asia
Egypt 14,073 1,129 ¢ 15,202 95.8%
Kenya 4,092 241 (4,333) ¢ ¢
South Africa 16,998 283 ¢ 17,281 88.6%
India 44,126 5,069 ¢ 49,195 90.9%
79,289 6,722 (4,333) 81,678 91.7%
Pacific
Australia 3,690 50 ¢ 3,740 69.4%
New Zealand 2,366 35 ¢ 2,401 73.4%
Fiji 223 74 ¢ 297 96.9%
6,279 159 ¢ 6,438 73.3%
EMAPA 119,115 7,786 (4,333) 122,568 84.6%
Group 229,686 9,057 (4,333) 234,410 76.2%
Reconciliation to proportionate
Minority interests in above (23,050) (2,305) 542 (24,813)
Associates and investments
United States 30,230 656 21 30,907 5.5%
Other 23,620 1,107 3,791 28,518 96.6%
53,850 1,763 3,812 59,425
Proportionate® 260,486 8,515 21 269,022 82.5%
Europe 118,843 1,277 ¢ 120,120 64.9%
EMAPA 141,643 7,238 21 148,902 85.4%

Notes:

(1) Group customers are presented oondrolled (fully consolidated) and jointly controlled (proportionately consolidated) basis in accordance with the
Grougs current segments.

(2) Other movementgrincipallyrelate to Kenya being accounted for as an associate from 28 May 2008 follovanatite a@fllshas in its public
offering.

(3) Prepaid customer percentages are calculated on a venturt 38sikine 2008, there were 852.3 million venture customers.

(4) South Africa refers to the Gmuterests in Vodacom Group (Pty) Limited and itBasigssiincluding those located outside of South Africa.

(5) Proportionate customers are based on equity interests as at 30 June 2008. The calculation of proportionate custéonersésalvatim
assumes the exercise of call optionsabiald increase h e  &equity ipterest from 51.58% to 66.98%se call options can only be exercised
in accordance with Indian law prevailing at the time of exercise.
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KEY PERFORMANCE INDICATOWR3IBILE TELECOMMUNICATIONS BUSINESSES
MOBILE CUSTOMER CHURN

ANNUALISED CHURN INFORMATION IN THE QUARTER TO

30 SEHR 31DEC 31 MAR| 30 JUN 30 SEH 31 DE(C 31 MAR 30 JUN
COUNTRY 2006 2006 2007 2007 2007 2007 2008 2008
Germany® Total 22.1% 20.1% 24.2% 20.7% 20.8% 20.1% 22.6% 21.0%
Contract 13.5% 15.7% 14.9% 14.0% 14.7% 14.5% 15.1% 16.0%
Prepaig 29.5% 23.9% 31.9% 26.4% 26.0% 24.7% 28.5% 24.9%
Italy Total 21.7% 19.4%) 20.6% 18.1% 25.0% 24.1% 27.5% 27.1%
Contract 13.6% 14.8% 14.1% 15.9% 14.7% 17.5% 18.1% 17.6%
Prepaig 22.4% 19.8% 21.2% 18.3% 25.9% 24.8% 28.4% 28.2%
Spair? Total 37.0% 23.4% 24.7% 22.4% 24.5% 23.6% 24.1% 23.6%
Contract 13.4% 15.3%) 16.6% 14.8%) 14.6%) 15.2% 16.6% 16.4%)
Prepaig 62.5% 32.8% 34.5% 31.7% 37.2% 34.6% 34.3% 33.6%
UK Total 37.6% 35.4% 29.8% 34.1% 35.5% 34.7% 35.7% 39.3%
Contract 18.8% 17.9% 17.4% 15.9% 15.3% 15.6% 17.3% 18.0%
Prepaig 49.9% 47.0% 37.9% 46.0%) 48.8%) 47.4% 47.8% 53.7%

Notes:

(1) The customer churn for Germany in the quarter ended 31 December 2006 benefited from a regulatory driven changalisctirenpotipaid

policy, which reduced disconnections by 291,000 in the quarterdditging prepaid customer churn, excluding this change, was 31.1% and total

churn was 24.0%.

(2) The customer churn for Spain in the quarter ended 30 September 2006 includes the effect of 584,000 disconnectioolaiodjevimthe
application of discoention policiesThe underlying customer churn, excluding these disconnections, was 20.1%.

3G DEVICES
QUARTER TO 30 JUNE 2008

AT 1 APF NET AT 30 JUNH
COUNTRY (in thousands) 2008 ADDITIONS 2008
Germany 5,836 547 6,383
Italy 5,905 326 6,231
Spain 5,264 546 5,810
UK 3,632 473 4,105
Other Europe 3,655 334 3,889
Europe 24,192 2,226 26,418
EMAPA 2,868 572 3,440
Group 27,060 2,798 29858
Consumer devices 23,473 2,076 25549
Business devices 3,587 722 4309
Group 27,060 2,798 29858
Note:

(1) 3G devices only include those in the Grausidiary and joint venture undertakings. At 30 Juneh26®8yere an additioaRmillion (1April
2008: 4.0 millionregisteredvodafone live! with 3G and Vodafone Mobile Connect data card ventu oe r s

undertakings.
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