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Context Recommendations Findings Appendices 

Appendix 1: Research methodology
Opportunities for addressing key sustainability challenges faced by the food and 
agricultural sector were identified through desk-based research and consultation  
with representatives from across the sector.

All opportunities identified were then prioritised using a number of relevant 
assessment criteria (see figure 1) to generate a shortlist representing the most 
attractive opportunities. The 12 shortlisted opportunities span four main categories 
(see figure 2). 

See pages 11 to 12 for further information about the methodology. 

Appendices

Figure 1: Assessment criteria for shortlisting of opportunities

Category Item Diagnostic

Commercial Market potential What is the market potential?

Implementation cost What are the costs associated with engaging and implementing the opportunity?

Social Agricultural income What is the potential to increase agricultural income (eg productivity, price, 
input cost)? 

Income diversification What is the potential to drive/develop alternative sources of income and/or 
improve food security?

Gender equality What is the potential to promote gender equality and empower women?

Environmental Carbon What is the potential reduction in carbon emissions? 

Water What is the potential reduction in water consumption? 

Waste What is the potential reduction in waste production? 

Chemicals What is the potential reduction in chemical inputs? 

Bio-diversity What are the potential benefits for bio-diversity?















Connected Agriculture: The role of mobile in driving efficiency and sustainability in the food and agriculture value chain40

Context Recommendations Findings Appendices 

Vodafone participants & interviewees

Rupal Vaidya	 Vodafone 

Derek Appiah	 Vodafone (Ghana)

Chris Burgess	 Vodafone Group

Laura Crow	 Vodafone Group

Christèle Delbé	 Vodafone Group

Gustav Grundin	 Vodafone Group

Tobin Ireland	 Vodafone Group

Kerry Snelling	 Vodafone Group

Naveen Chopra	 Vodafone India (Essar)

Marc Sauter	 Vodafone M2M

Feroz Koor	 Vodacom (South Africa)

Dylan Lennox	 Vodacom (Tanzania)

Candice Rato	 Vodacom (Tanzania)

Jacques Voogt	 Vodacom (Tanzania)

Yigit Ozcan	 Vodafone Turkey

Garren Bird	 Vodafone UK

Scott Petty	 Vodafone UK

Andy McFarlane	 Vodafone (VGE)

Accenture participants & advisors
Pooja Bhatt	 Accenture Development 
	 Partnerships (India) 

Trip Allport	 Accenture Development Partnerships 		
	 (South Africa)

Puneet Chopra	 Communication & Hi-Tech (India)

Ryan Coffee	 High Performance Institute (India)

Raghav Narsalay	 High Performance Institute (India)

Mark Purdy	 High Performance Institute (UK)

Melissa Barrett	 Sustainability Services (UK)
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Special thanks to Chris Burgess who helped develop the concept 
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